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INTRODUCTION

Digital Marketing

Digital Marketing is the process of promoting
products or services using digital channels like
website, social media, search, email, app, etc.
It helpsin connecting with the right audience

and delivering the product and services.
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OPPORTUNITIES

Growth In Digital

> Internet Usage

> Brands Need Digital

85% 55+ 40bn+

Stats Numbers
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SCOPE

Careerin Digital

> Many Opportunities
> Work from Home options
> Good Salaries

> Career Growth

90% Placement
Digital Marketing Stats

www.balajimancha.com


https://thesocialshepherd.com/blog/digital-marketing-statistics

WELCOME

Table of Content

Introduction

Scope

Growth & Opportunities
Program

= Digital Marketing

= Subjects

= Platforms and Tools
Career

Thank You

Balaji Mancha | 2025

www.balajimancha.com



PROGRAM
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COURSETOPICS

Website and SEO

> Website is the centerpiece of any business on the internet.

-  SEOincreases domain authority and drives organic traffic.

74
o

Website

The foundation for any business
today. We can drive traffic, run
business operations and process

transactions on website.

SEO

Using SEO techniques, we can

boosts the visibility of a website

onsearch engines.
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COURSETOPICS

Content and Social Media

Contentis king andit helps

->  Good Contentis the key for brand success. the brand to communicate

. - . . with their customers.
-  SocialMediais theideal channel for branding.

Social Media

Anetworking platform where

brands and businesses can

connect with their costumes.
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COURSETOPICS

Social Media & Google Ads

>

-

Social Media Ads are the most cost effective way to get Branding.

Google Ads are the most cost effective way to generate sales.

. Search...

Social Media Ads are the
most cost effective way

to get Branding.

Google Ads are the most

cost effective way to

generate sales.
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COURSETOPICS

Canva Designing and ORM

To Create Attractive
>  ToCreate Attractive Designs we use Canva

Designs we use Canva

-> ORM s important for any brand to sustain and grow.

ORMisimportant forany

brand to sustain and grow.
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JOB PLACEMENT AND CLIENTS

Stepsto Success
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Course Fees & Duration:

=> Duration: 3 Months - Daily 1Hour Class + 1Hour Practice

=> Fees: 35,000/-(No More Negotiations)

Benefits:

= Internships

- 100% Job Assistance
= Freelancing Support
- Certification
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